
 

June 19, 2025 
 
Russell T. Vought 
Acting Director 
Consumer Financial Protection Bureau 
1700 G Street NW 
Washington, D.C. 20552 
 
Dear Acting Director Vought: 
 
On behalf of the Defense Credit Union Council (DCUC), I write to offer a path forward for preserving financial 
literacy initiatives for servicemembers, veterans, and their families following the CFPB’s recent decision to curtail 
the use of civil penalty funds for consumer education, as reported in American Banker on June 19, 2025. We 
propose a public-private partnership with the Bureau—leveraging the nationwide network of defense credit 
unions—to ensure continued access to the financial education our military community needs and deserves. 
 
We understand the Bureau’s discretionary authority over civil penalty fund allocations and appreciate the broader 
efforts to refocus resources. However, we share the concern voiced by past CFPB officials that discontinuing 
financial literacy programming could “imperil servicemembers, veterans and their families in the financial 
marketplace.” Military life presents unique financial challenges—frequent relocations, deployments, and complex 
benefits systems—and the need for targeted financial education has never been more pressing. 
 
The Defense Credit Union Council represents more than 200 not-for-profit credit unions serving military and 
veteran communities worldwide. DCUC members have a long-standing and trusted presence on military 
installations, delivering personalized financial services and education every day. Collectively, we serve over 40 
million Americans, including millions of servicemembers and their families. We are mission-driven institutions 
that understand and live the culture of those who serve. 
 
Defense credit unions regularly provide financial literacy classes, budget counseling, and workshops tailored for 
active-duty service, transition to civilian life, and veteran retirement planning. These resources are delivered with 
cultural competency, experience, and trust—making us ideal partners in this critical space. As the CFPB 
transitions away from direct funding of such initiatives, we are prepared to step in and scale these efforts as a 
coordinated extension of the Bureau’s mission. 
 
We respectfully propose the establishment of a formal public-private partnership between the CFPB and defense 
credit unions. This partnership would: 
 

• Leverage existing credit union infrastructure to deliver on-base and virtual financial literacy programming 
at no cost to taxpayers; 
 

• Collaborate on military-specific education materials aligned with CFPB’s goals and guidance; 
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• Pilot innovative delivery models—especially through digital tools—to reach younger servicemembers 
and those stationed abroad; 

• Share impact metrics, insights, and best practices to continuously improve financial readiness outcomes. 

The financial health of our nation’s military community is foundational to their overall well-being and national 
security. DCUC and the CFPB have a shared responsibility to protect and empower this population. We believe 
this proposed partnership represents an opportunity to sustain and enhance financial literacy without additional 
federal expenditure, while reaffirming the Bureau’s commitment to servicemembers and veterans. 
 
Thank you for your leadership and continued support for those who serve. We stand ready to collaborate on this 
initiative and look forward to discussing the next steps. Please contact me directly at ahernandez@dcuc.org or 
(202) 734-5007 to begin the conversation. 
 
 
Sincerely, 

         
ANTHONY R. HERNANDEZ, Colonel, USAF (Ret) 
President & CEO 
Defense Credit Union Council 
 
CC:  Members of the House Financial Services Committee 
 Members of the Senate Banking, Housing and Urban Affairs Committee     
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